
 
 

 
Adami Vista CRM 

Detailing the Contacts (Anschprechpartner) fields 

 

 
 

Filters  

Business Unit (Sparte) – the domain area of the activity (e.g. Cardio, etc.); 

Territory (Gebiet) – the area where the rep is doing his activity; 

Area Brick (San.Bezirk) – the first level of the territory segmentation; 

Account Type (Inst. Typ) – the type of the contact institution; 

Country (Land) –  the country of the contact institution; 

City name (Ort Name) – the city of the institution where the current contact 

belongs to; 

Account (Institution) – the contacts institutions; 



 
 

 
Adami Vista CRM 

Department (Abteilung) – the institution department where the contacts belong 

to; 

Is Target (Besuchen) – define if the contact is in the target area or not; 

Workplace Status (Tät. Status)  – the current status of the contacts workplaces; 

Last Name (Name) – the contact last name; 

First Name (Vorname) – the contact first name; 

Contact Type (Artz Art) – the type of the contact (e.g. Pharmacy, Hospital etc.); 

Specialty Name (Fach Name) – the contact specialty; 

Attribute (Merkmal)  – the contact attributes (it could be additional information 

regarding some properties of the contact); 

Classification Name (Klassifizierung) – the contact classification (e.g. A, B, C 

etc.); 

Week Day (Wochentag) – the day of the week when the contact has scheduled 

work hours; 

Has Morning (Vormittag) – define if the contacts have working hours in the 

morning in a specific week day; 

Has Afternoon (Nachmittag) – define if the contacts have working hours in the 

afternoon in a specific week day; 

 

Fields  

Selected  (Ausgewählt)  – the selector field; 

Budget Visits (BS) – the yearly budgeted visits defined in the central by the 

headquarter; 

Plan Visits (BP) – the yearly plan visits defined by the rep based on the 

budgeted visits from the headquarter; 
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Visits YTD (BJ) – the total visits of the current year (year to date); 

Last Visit Date (Letzter Bes.) – the last visit of the current user to the selected 

contact; 

Visits Dev (BO) – the deviation between the plan and the current visits amount 

(Plan Visits – Visits YTD; 

Zip Code (PLZ) – the zip code of the institution where the contacts belong to; 

Address  (Addresse)  – the address of the institution where the contacts belong; 

 Account Size Name (Krankenkassen Name) – the size of the contacts 

institutions;  

Brick short (San. Bezirk) – the code of the first level of the territory 

segmentation; 

Title Name (Akad. Titel) – the academic title of the contacts; 

Micro Brick Name (Micro Sanbezirk) – the second level of the territory 

segmentation; 

Sales Rep (Betreuer)  – the sales representative; 

Use Priv. Addr. (Zus. Privat)  – specify if the mailing labels use the private 

address of the contact; 

Is MainAddress (Ist Hauptaddresse) – the current address is the main one or 

not. 

 

Edit Form  

Require Appointment (Termin)  – set if the contact needs an appointment; 

Secondary Specialty (Zusatzfachrichtungen) – the secondary specialties of 

the contact; 

 


